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Abstract

In recent years, the development of Bed and Breakfast industry leads to keen
competition. A large number of Bed and Breakfast servers tried to attract tourists by
characteristic features or to combine related local industries and serve diverse service.
This study sets out to investigate the process of Bed and Breakfast tourists shaping their
tourism experience and tourism imagery. Accidental samples were collected from Bed
and Breakfast tourists. A total of 300 questionnaires were distributed and 249 of them
were valid responses, yielding a valid response rate of 83%. According to Factor
Analysis and Regression Analysis, the results were as below. First, the tourists of
different context variables have no impact on tourism experience and tourism imagery.
Second, contact experience has significant impact on both of product and quality
imagery and service imagery. Last, integration experience has no impact on product and
quality imagery but has significant impact on service imagery. Based on the results, this
study suggests that tourism experience and tourism imagery are strongly related. In
order to enhance tourism imagery, improvement of tourism experience should be in
priority.
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