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The Effects of Religious Experiential Marketing on Tourists’
Satisfaction, Re-visit and the Intention of Donate: A Case of Karma
Kagyu Temple in Tainan

Dong-Jenn Yang, Wen-Hsiang Ou, Shu-Wan Yang

Abstract

Religious or non-profit organizations often make donations to solve the shortage of funds by
for operation. How to combine religious activities with leisure travel and experiential marketing to
improve tourist' satisfaction, revisit and donation intention becomes very important. This study took
an example on the religious experience marketing of the Karma Temple in Tainan City. Using a
systematic sampling method and questionnaire with personal interview to survey 250 visitors.
Deducting 40 invalid questionnaires, 210 valid questionnaires were analyzed by SPSS. The findings
of this study were as follows: 1. Religious experience marketing activities, relate, feel, and act
experiential marketing had a significantly effect on tourist' satisfaction. 2. Tourist satisfaction had a
full mediating effect on experiential marketing and re-visiting intention. 3. Donation intention not
only had a partly mediating affected by customer satisfaction but also directly affected by relate
experiential marketing activities. 4. Re-visiting intention had a partly mediating effect on Tourist

satisfaction and Donation intention.

Keywords: Religious activity, Experiential marketing, Satisfaction, Re-visiting intention,

Donation intention
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