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Proper Consideration of the Target Readers in
Soft News Translation
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Since the 1980s, translation scholars have been interested in the role of the translation
of news (in newspapers and magazines) as a channel for cross-linguistic and cross-
cultural communication. Much research has focused on practical strategies, the gate-
keeping function and contextual factors involved in hard news translation. However,
inadequate attention has been given to soft news translation. Unlike hard news, soft
news usually gives the first priority to its readers as regards its topics, functions,
structures and styles. Hence, in order to produce suitable and desirable translated soft
news texts to maximize communicative efficiency, the translator needs to cater to the
reader’s interests and demands. Accordingly, this paper investigates the translator’s
awareness of his or her readers in the translation of soft news.

Drawing upon functional theories of translation, reception aesthetics and the
characteristics of the news audience, this paper proposes a theoretical framework for
guiding the translator toward proper consideration of his or her target readers in soft
news translation. Functional theories of translation can help the translator to determine
the communicative purposes and functions of the target texts before embarking on
the actual task of translating. The translator’s choice of translation strategies will vary
with different purposes and functions. Then, the characteristics of the news audience

and consequently the main concepts of reception aesthetics (e.g. the “horizon of
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expectations,” “aesthetic distance,” “response-inviting structures” and “implied reader”)
can assist the translator in identifying which aspects of the target readers mostly need
the translator’s due attention. The author has conducted two case studies, which will
support a theoretical analysis of the soft news translator’s methods of “understanding”

his or her readets.
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blooded thunder” ¥ == N EIR » HH “hot-blooded thunder {8
Bl TIRARA , —FA2AMIIIERE - T “thunder” —FA ] LSO ZERE
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"R MHVE - B REEETETRNARIER o 25 R R R R EIH
FEORME - 2061 T No. 1089 TSR - PRI R T i
Bt ) B TR ER ) o SO AR AR > TP “something fishy”
BLEERHER AR - — T TaBL R (JRENS ATRY #oRE ) > — 5T
RS TR AR (R E R T B E R R -
2 = AR N SFE AU BRI - A0BI HPNo 1 4B - [FOUIRERE
I HH SRR A T AR Y T R AR Ch B B o - 1 DR SO R (S 1

“ . . ”»”
three generations of embroiderers  ©

(Bl ) FEERRE R

597 3%
HIZEEEAREE——R AR ! Speaking with Hot-blooded Thunder-
o> -Chinese Online Slang
e ST th B2 0 T 5 AR | There’s Something Fishy Going On
R — Here
B - BIE - HH A —— T i | Three Generations of Embroiderers
N e | < renimze

bl EE SRR B UL 2 R S n] SR - R R R RE A N
BRI > HHGE 2R G A —E 2B BB (JRATA]FLHT
RS A R - |G N2 ) - KRRy T ILZEEE )~ T
RA -~ TSR, ~ Tiire ) SERARE o R R SR A AR A
> NEELE S FFEUEEMITFERE - BT S A0 - B4 0 i
50 7465 3t 5 5 P B A 9 53 S — BRI TR BRRE R+ JE S (o 3 S & BlRZ Al
T I BB DO - (T A R Sk S P R 5 [ ST 2 = B R R
THEE » B e CGEE HREar o H N Ry - (e DU R S =
SACEA A E R E Y - RSk - BN AT RERE R R A R R SRR 237
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HISCACER R - 3 B 0 ARERS ERE & LB A B REE IR Ry Z2iRaRET - f

10 “thunder” B “something fishy

)

PR IR o R RO BIRR RN H3E
fif /LA R o ERRRRE ST a T RSN

3 AR B290 Fir T I No. 482 No. 17 ©
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" ER o T REHE e A e (B B R A

ERE o Hae o W0 B
HRAIRERE - RED
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A

No. 4

33BN Bric © AR LZBIYL
Zh - 1S BRAG L RO 2R
gk B - ETTE R T AR
AR BATHE (ERERI RS

Eric, 33 this year, was formerly an
after-school childcare teacher. Having
had an interest in magic since senior
high, Eric has spent over a decade
honing his skills, and had intended to

just make it a hobby...

No. 17

"REAX - THEHFEG,
SEEFEH FREERAR - R
i BEEE—RIIRBI99F9H
9H ~ 100510 810H - FEFHE— IS
;ZEEE@E ......

This year is the 100th year of the
Republic of China, and because
the number 100 symbolizes a long
and happy marriage, something of
a wedding boom is under way in

Taiwan...

HREHEUSERAGEN - RE A HACGE S (BIIMNE A LB R PR
RN WISy o EE S S bR R - R XERES AR (B8

PREEEE

SSHE SN

R bR B MNo. 409 B

) BEESCEAML > HA SRS AR Rz aGE R - FRE RN
Fi HE (A8 5 B R AR R S EGEAYEHE.

Ry BLIFAYEE B FOE B B FTRGEN > AN EUEE R NE 2 - I
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BEA RCE R SRS L 6E
No. 1787 T REFEAA 5
EERYE B -
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"HENEG )
EHHIRERGFRARE
IPREQINE S=H Sk

° RiM » EIFCCH B AR 2B (A

HEZUEFAEE S P AR E

S0 BREMESGEE HE R

(BNfERETIRE ) WY[EIEF » JREEIR

AU bRy S e (RERERThe

1113 5 S B B T A A
HEEIBIF + No. SHAERBATITEE
S B I EER L SOSGER AT 55 5 No. 7.2 TIEEE: |

FBSGEAR -

(B3 ) B o

RIS E R - HAHNo. 3FSCERE S A
TILZE B TER A RUTEEESC B

UE =] n%jju

No. 3

& FRVIRBAKE

JF3Z E=3'8
DLETE A S — (Bl KRN ZE | Art works from many famous artists

Hta) PRIk R
BB R - LT
R
FIRER : R -

< | EAST apparel, including inkwash

have been incorporated into FREE

paintings by Li Mei Shu and Lin Yu

Shan, the acrylic paintings of Chen
Hui Kun, the modern inkwashes of
Huang Kuang Nan, Yuan Chin Taa,
and Jimmy Lee, the acrylic paintings

of Chan Chien-yu, the oil paintings of

Chu Teh-i, and more...

No. 5

B MBS T T RE AL RS R T
I RE - MR E A —
HRMR TILZE S AR TE

The Internet has played an important
role in popularizing many such terms
through online discussion. Some

are shanzhai (literally “mountain

stronghold,” used similarly to the

English “knock-off” or “low-rent ),

(i@ TE)
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others lei (originally the noun

“ ”
thunder, now also used as

an adjective and verb, meaning

“shocking” or “startling)...

""" KEHBERGFAZIED " M7, Inspired by Tang poet Liu Yuxi’s
BLE , AUBRAE - B siH S “Song of Bamboo Twigs,” Liao
No.7 | EHIEEE-E-E THAD] - reimagined the “dharma protector of

the goddess Mazu, Shun Feng Er, as a

modern-day D].

T e LI T SR M Y 1 e SR HH B AR S ol = 1R S E IR
i - BSGHEHRTASRIAE - HERRRETE N HET - Wind
R > HHRAREFECGES VAN - B#ERSRASHE AAESR &
Ko FESGHEARGHEESULRGESE —E LB - Fi e AR Rl
fEEE WSR2 - e AR (ANWRITREZ T HERE) MEES
(LAEEAAER) - DNEEREEIAmE - IS AR 2585 5
{8l - anrt—2k  JREEE R IR EEESUERE. (FERThRe) o
MAFE A S LIRS (RFMAThEE) AITER » % FHEE T2 A R sUn
zEH kg - A BE ST - BEHEEERESCARE - IETERZER - 2
FASE NP SCRERE FrTa - AR i s GEE TR B R SRS - JRAISZ
{LRARTR S & - (AR RS Ry - ANEUARAR BRI - g
SR AR AROK R el 31 O B L
ke / B BB B S SR B ORI > ANBI4FT7R © HR > No. 8]
PHEBRIBRERELARE (0T EARNEYE ~ " H2AHE, T
BT AR ) F) o ERESCGRIME S AER - IE——
SIS RIS (2 REEESCERE D) » 5990 » UM FESGE
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LT THHE (RNo. sHHIDEQ) - # R JeiAEFUR B B
Bl BREESCHIAED 5 MNo. 14500 ERY T 2B S ARG LR
AHYRAR R ) B o BT REERAR Bt e RO S E | A
HEREER - FCPHPREER -

(4 ) Mt B B A SR

JFHZ =37
OB T 17 H 2K BB T & | @Skillful decoction and packaging
ARINPYPIER 5 » JHEEMERT ~ A ' have made products by market-
OB IRE " ALEGRIYYIER | 0 |leading Sun Ten Pharmaceuticals
SR S RS T 2 KH | the go-to choice for hip urbanites
iR T UE T )~ B2 looking for a health supplement or
No. 8 |#IEH "SR E I | 5 F 2| pick-me-up. Din fact, the company
N TR N BIZH) T E  makeseverything from digestive
53 ) - QO EETIS 5 25 | aids and mood-lifters to nutritional
—HINERE T F I BLEL A EET » | supplements for children.
WA T R R EAE - E
75 -
------ KEERAE ~ BEEREERTEIH | . the merciful bodhisattva Guanyin,
BEESEN "HIEK - BAEH |savior of the afflicted, wears an
No. 14 | TFZEHERYEA EHSE/EAIIE » | outfit with a lotus flower and willow

B BH R o B RO A LR AE U | branches embroidered over a simple
FAURINN SR white foundation; ...

AR — R A R ORI R HER - 20615FR © No. 65 Bl
BOE R Bl B I 2 HYE [ (REBRE ) - WARHIRAEFEST 5 No.
16HY [ S B 12 Al AR P AR 82 1 ROk B B R - B0 hiff Hgis 1 s
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No. 183 EHRE D R 2 — LR ER GBI - FESCTHIRARINLAR
57 o
(B15 ) MHBRTRAS

JFL 7L

No. 6

HE > CRERE A S -
SEHER TR EE EROIR
FATHIRER T(E - P EEAE
W~ =K FEEE R LR
B R RERH - oK - B
REK Flh ~ T B SRAURG R -

"B BRI PE BRI

T OREHIRGTIE RS E

TREIR, B HEHGET

R - AU T EERE -

Now capable of running the business
himself, Qiu Yubo typically spends
two or three days a week at the factory
making oil with his mother in addition

to running a Dashu eyeglasses shop.

No. 16

sk ghFoR o BGE TSR BYR
BT BER > MR 1T
TIRWREROIK > AIKE#RE
DR > 21k A\ RE R T B
Qeth o B AIEG - RER
SERT T EROR ) BCEBCEIRIE R
RLERIREEAR) - FZR g B = -
"R RN S B
S RN FENERME
EEAIRERE -

(@ ~THE)
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HiE - BEIEIGEIIF SN 0 | But the fast profits to be made from
M\ 2% 0 582K~ B AR ~ i | Korean shows didn’t last long, More
No. 18 | P35 ~ RFWER I A fE# | and more stations started bidding
BIFIATY] « FRsREALY - HEE | for Korean programming, and rising
Bler & fE - &S demand drove up the prices...

Wl / R R IR B T R R WS CGEE UL E c BEEERK - &
MR (H=F R EEE IR ) DUCEE Z2 RS - i
RICRTR < e B I S SR Ig r] S = AR Y - (EE BRI S
{EEFHEREH (AINo. 8 CEARE S ) BIFTRERL R L2 EERE - [t il
UL E - SR ERFECHE 2 HRVEIIEE - FE RN
ER o B DINLR G FUR S S EERE. o B 55— {0 [ R R B S
SGEERIRES ERGER o HOUEAGEERIZERE TR (tautology) KZE
REHEEL (M0No. 14JF3CEFE ) - SRR R T - B EEE
PIERE - EREREEMSAGER EREEREGEE R EMEES - hGE
FRMEAATEZHMET RN - HEBEEHMEEL - Aol
ZFERRE (WNo. 8JRXOH@AT 2R ZIET ) @ FGEEEE
PGEFSGEEMHN - BRERMGEHE (BREZ » 1997 » H41-46) - 2
JE SR BT S RSB S R 2 2 T R CE TS RS 2 -

ZIAIERRIEAEER - HE S R At B FE RIS AL - JRA R
S ESGEEN UL ZE - SRS E MR EREE R &
REE B RE LS B EH Y o S5 —(E ] gE Ry (R R RSO BE Y L HEE R -
LR IR AYERUE 25 2 B i A\ V)M R AZ AR R Y 5 R EGAHEREREA - 8
B HA T TR R R R A ER R B IR B
B - LHEAEBTEEE (relevance) © MIFRTE S EIRE B SRR B 5 56
MR BESOARRER [<HRE B P THIAR A R -
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Web Photos That Reveal Secrets,
Like Where You Live

When Adam Savage, host of
the popular science program
“MythBusters,” posted a picture on
Twitter of his automobile parked
in front of his house, he let his fans
know much more than that he drove a

Toyota Land Cruiset.

K752 S EHIGPS B T T ~
BRI 75 B
SR AT/ IV CVRRRL

PEARL R R IO IR TR
REBRIR S METEE
FAZE > BULEES T8
o 52 P L B G DS T AE B
FHSRIATIRE - HIFRIOAE Fk
BERAISE R B
(Geotag) * CEEMBAEF RIS AT
W (A -

No. 9

Google Fashion Shopping Site
Makes Debut

You know how remote and strange
the fashion world is when you go to
Google’s headquarters in Mountain
View, Calif. For one thing, employees
are zipping around the sprawling
campus on scooters and bicycles, so
that pretty much eliminates platform

shoes and minis.

#7185 Google BRI 1 P 1E =X
JHEFEE T P675 » Boutiques.com?y
Bk - TEHRHRE R T ThE bl 5 Y
REHKHT ]

BRI AR i\ ST T ANy 2K
M FETHGoogle » 145 TR
A SR BAR AN T 38 {1 A B 1
amlR o AR R E = W R
GoogletE 5.6 P 1557 T BE AR

&

(FE~E)
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(Bl ) FREEDE S RIEERS (iED)

And for another, there are way too | M EEYIfE I Boutiques.com A AR
No.9 |many snack stations at Google. | & =Bk » THRHR Rl i B AL
Fashionistas are funny about food. REHEE T -

BB RSB AR R R SCE S I - Sl H A HER - 1
Ry eSO RE BLE S P A F - R R HREE N FADES TS
L EREFT A B T e — Se B 5 SO RO 5 B HRR Y R S e
BeEMby - A SRER - AYIITEE -

A SRR N BEE R LRUER - R Y= R
MRS & © (1) FEE IR R e R R BERE B B S FEI 5 (2)
RESCHCEERL 5 (3) SSEREEEE o BEOCRE AR L B e Ay R A R
HE > EEeimEEESET  BEE ST S HEmE - Nt - 5
HFNEERE T R SO AN T B B ARG AU BT A R 5 B At
SR EEANERES - A RelEUR —Piafils [ ZEEEE
BT FEBYMR R A RS s R SR A A H Y - FESERY
AR B S MERE R R R SGEE R R - IR AT TR (T <E R
SCHRFRHISORNERS » BEoh - FOCh B FsE (AR a8 S - A
Hikhy  HEER) 30 (A7 AR/ EnEREERSE)
FHERRTRIE W BLER - 2R RRREE il R EME2EHE A N REIE
MRS [FHIBAIENE - T T HERRE E A9 SS 52 FHEEG AT & fe s AU R R
il [EMHER S LEBAR I N ARTEUE. « FEMIBRFUERYFIRE - 15 RS
AR RSO, (ANH 58 Rkl & 1B 23R A SR, ) &
ETER R WIRERNG PR AR BRSBTS
2 - DU MRS, -

ECEMB A MY EE RAREE R S8 BEF 0 H
A TEIRE W0 BBk - WEREEE S o EERETRE R IR
i > 20B17HNo. 17893 HllIEZ IR RS - IR N R K - e
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Created in 2003, Delicious lets people
save links from around the Web and
organize them using a simple tagging
system, assigning keywords like
“neuroscience” or “recipes.” It was
praised for the way it allowed easy
shating of those topical links. The site’s
eatly popularity spurred Yahoo to snap

it up in 2005 — but in the years after

that Yahoo did little with it.

Delicious#d il 2 (K g 5 =i
RElpR FEE - RRREREH
BT SRR - 20034F F & R
HPEAL » A0 [ FEFEAE20054F Hi
T o ANEHEFEE T Delicious

ZELIK - HHAI-HREKZ
TER - HEEIEHF NS
PR -

No. 3

Google has even taken on some
of Bing’s distinctive look, like
giving people the option of a Bing-
like colorful background, and the
placement of navigation tools on the

left-hand side of the page.

GoogleH: 2t i ¥ Bing S R7 AU H

B RO F EdBing—ERAYF
B REZERE - DS T

HERH R -

PACHER i T AR R P RO

PEERRL s S
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IR THRE
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(o o A P B Ry 2R

e e E AR S

e R R R R SO B A 22 - [T

REIRR ] - FESCH AL ~ MEREEEE S (R MRS R ) AU -
A MEERE Ry R SN A E SR TR R Rl - SRS INERE A ARE

B - M AHUE B R 2R R
HE A 205 B RS B WHRE S R T
PREREAREEE H Y - ERERI A BUREE A M A ah =
iR

EITER AR EK

EI_:"
R —
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# o BInVEWEERE - (EPR A T B AR nv @ /7=t -

Bl NS e B E M0 - LLEZSMFREE - EELER
B R E SRR - MIRRM ARG (BT » 2011) -
NG H E BRI R 2B SR SRR E R
NHER: > EREEHEEEREE - W E P EHEZHEAY
FA o NUBE R EBOE A Z BB — R Rl E R - ST B
AR SGEE S R LA PTE R S R ] - BN A2#8%E (AFacebook
Twitter ) ~ 5% (WBing#lGoogle ) DR g uG B HERE 2 f8 (40
comScore ) WIZFIEERNE » HIZBIHEREEHERE S BB R ELER
% & - EIRSZRIEET » BB A - HESGE
B HBER O —EEE PR SR TRER R LR DUR S
HRER - NMERFEGEENEZE - NGB EERTEZY) < AN -
G EL SRR - Rl e Mnh B N - AN SR TR R

(] - AR _ERZ R ik BRI A AE

(B8 ) =Bl R s
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No. 4

Bing still handles a small slice of
Web searches in the United States,
12.7 percent in June, compared with
Google’s 62.6 percent, as measured by

comScore, the Web analytics firm...

TSRS  Bing{/y %L
j(%EGoogleE@( PR AR RS

comScorefJ#fF T E R * Bing

EEBHMBHEITH &
12.7% » H1Google62.6 %6 ThH —
j(EQ%EE ......

No. 10

The process at Boutiques.com 1is
accomplished through visual search
technology, and what style experts like

Ms. Goodman and Ms. Holtz conveyed

to Google code writers about the

Boutiques.comZ FTLAREFE (EEHZE
FEUERYZRFE A - LB
BALESE - #5 S (Marissa
Goodman) FIfaf2% (Abigail Holtz)

FRF S AFEIHE S

(i FE)
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nuances of fashion — from color and
pattern to silhouette and what looks

good together and what does not.

EEf TR A - IR
PSS TR ERI A S -

BoBEARER 73 7] f R 3 P AR L P RO BE I BRI - BN, 238 38T
BRI R A R TP OSGHE A AT RS (R EARELD ) 5 No. 187 1ED
7 HIBRIFOCH AR R ©

(B9 ) SEANSEHE

JF3L

G2

No. 2

Google has a full-blown social
networking service called Orkut that
has proved especially popular in Brazil.
It also has a Web browset add-on called
Sidewiki that lets people jot down and
share information about a Web site,
and a Profile service where people can

post information about themselves.

Google st Hif # HY B A8 8 35 Az
% T Orkut , EAEEETHTT
H 5% o Google s X HEHIBES
LA RN B B A X
M Sidewiki s * PARAB ARG 57 =
ARTS » FELERER GoogleBHii 221
bR EL AR -

No. 18

One Google engineer familiar
with Google X said it was run as
mysteriously as the CLA. — with two
offices, a nondescript one for logistics,
on the company’s Mountain View
campus, and one for robots, in a secret

location.

AHA R #R 5 [ Y1 AR - &
NSRBI P R Google X
B2 A E - FE—RALE
IHFEER PR L - BE S—
AR ER Al -
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B TR I B3 FH e 3 L S IR SOOI 2 BF - RE R B TS
For SGHA TR (At am s\ RIRR B Al i B HCEE AR 2 B R R R S i
B RSP FCOIR Ry GRS ) - ATATHE = s R T I e
IR EHEFEYS (reference to clite groups) ZHTHIME(E » FE IR
A T S R BLER (Chen, 2008, p. 45)

Z AR SR AE HIA0F10FT 7R © No. 6 ¥ Mr. Zuckerberg B Ms.
SandbergHJELBEHI ( “a 26-year-old engineer and product visionary, is socially
awkward and reserved” i “polished, personable, chatty and at ease in the
limelight” ) » {EFESCHE B MIEERL © " EEERAE T © MEASCERICHE BT
FAREILEL © 390 » No. 12530 Facebook B Twitter YRR Bt fik
TR pE L o R S AR B T R AL A AR A S

(B110 ) sl ok

JFL
Mr. Zucketberg, a 26-year-old engineer

X
B4 RSS20 50 &
SO SR E i ~ PR B ERHE
FE AR L

and product visionary, is socially
awkward and reserved. At 41, Ms.
No. 6
Sandberg is the opposite: polished,

personable, chatty and at ease in the

limelight.

No. 12

Blogs went largely unchallenged until
Facebook reshaped consumer behavior
with its all-purpose hub for posting
everything social. Twitter, which
allows messages of no longer than
140 charactets, also contributed to the

upheaval.

BN TEAS BMAT AT A - fE
Z Facebook I Twitter F 8 15 HY HY
B JATIRERAZHE - P
BB A B -
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That is where Skype comes in. Until
now, Web-connected TVs have
accessed only a limited number of
online services, like widgets from

Yahoo that offer weather and news

updates, or Netflix’s streaming movie

service. By adding other services and

making a television more like 2 PC, TV

makers now want to change the very

identity of the primary screen in the

house.
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Developers do say that the freedom
of Android is a welcome alternative
to Apple’s tight control. Android

developers have more rein to tinker

with the phone’s native functions,

like the address book and the basic

interface, something Apple has not

always allowed. And Apple screens
all apps before they can reach its
store, while Google imposes no

suchrestriction, relying on Android

users to flag malicious or offensive

apps.
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“There is a cold war going on,” said
Sandeep Aggarwal, senior Internet and
software analyst at Caris & Company,
who watches both companies. “Clearly,
you can see how Bing’s competition is
forcing Google to try and catch up in
some places.” (9" paragraph)

Google officials agree there is more
competition, but say they are not
simply reacting to the younger search

engine. (10" paragraph)
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No. 15

In France, where Google’s efforts
to digitize books and other cultural
material have been denounced as
cultural imperialism by some critics,
the new Paris headquarters will house
what Google calls a European cultural
center. (10" paragraph)

Employment is also a perennial
concern in France, and Google says it
plans to double its French payroll, to
500, over the next two years. Over all,
the company plans to hire 1,000 new
employees across Europe this year, Mr.

Schmidt has said. (11" paragraph)
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