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Exploring the Effects of Online Word-~of~-mouth and Online Advertisement towards
Mobile Community Games Usage based on TAM
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This study concerns how do online word-of-mouth and online advertisement
influence people to accept new technology based on the theory of technology
acceptance model (TAM). This study explores the impact of positive online word-of-
mouth and online advertisement towards the usage behavior of mobile community
games. We selected LINE Get Rich as our study case. Through literature review,
we established our structural equation model with 9 proposed hypotheses and
developed our questionnaire. Totally, 510 valid questionnaires were collected and
analyzed by PLS software. The findings supported our 8 proposed hypotheses
and rejected hypothesis 4. They show that mobile community game industry can
use positive online word-of-mouth characteristics to promote new mobile games.
However, online advertisement only has significant influence towards perceived
usefulness instead of perceived ease of use. Finally, our study generates certain
suggestions for mobile community game industry and future study.

Keywords: technology acceptance model (TAM), online word-of-mouth, online
advertisement
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