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2010

alliance strategy 2007

2009
1997
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2009b

2010 99

1.
2.
3.
4.
5.
6.

99 16
36 26 72 100

Discover
Formosa 100 100
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4
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4P Product Price Place
Promote
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2006 1955 2008
20 78 96

19 79
88 89

30

91

1-2
96

99 5 100 7 5

1946
2001 1.4 2009
0.829% 2127

91 320,715 102
199,268 2006 113 170874
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83-98 16
43.9 141 12 13

893 33.6% 87.5% 78.95%
62.42% 49 36 0.8%

2010

99 9 29

99
2010

98 147
119 2010 11 28

( 2010)
2007 10

769 331
( 206 ) 1 4640

2009

1995
1994

1994
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2010 2006

1-1 10

<< >> 4 << >> 18 19

95 18 96 19
97 20
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1

5 4 3 2 1

1. 81 61-80 41-60 21-40 20

2.

3.

3.
3

2.1-3 1.6-2 1-1.5
1

4.

5. 81 61-80 41-60 21-40 20

6.

7.
5 6-10 11-15 16-20 20

8.

9.

10.

1. 100%

2. 100%

3. 100%

4.
2006
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3 30
5 50

60

1987

2003
1991 501 800 201-350

2006 100
6

2005

2001

2001 401
2006

( 2002)
1994

2005
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2006

1995

2006

2006 ( )

2008

2008 2001
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70
90 96 138

2009
36.97% /

31.09% 19.33% / 10.08%
2.52%

2010

2010

2010

1.
care community

2.
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3.

2010
1.

2.

3.

4.

5.

6.

7.

8.
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2010

21 3
8

20

1300
65
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school

99
-
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2007
52(3)

2001 ---

2006 243
2008

1997
2005
37 182-195
1994

2006 95 99 10 31
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http://www.edu.tw/statistics/content.aspx?site_content_sn=8956
2010

1991

2010

2006 638 38-41
2007 2
1994
1995

2003

2005
2006

2007 641
2002

2009

2009

2010
198 63-74
2008
2009
2010

2006




